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Abstract 

This study is an attempt to unearth the media discourse of Pakistani politicians and to explore their 

linguistic strategies and power dynamics. It employs critical discourse analysis (CDA) as the primary 

framework to investigate how language reflects, reinforces, and challenges power in televised interviews 

and speeches. By analyzing selected political discourse, the study sheds light on the linguistic strategies 

used to influence public opinion and assert dominance. This research contributes to the understanding of 

political communication in a socio-political context shaped by power struggles and media influence. 

Keywords: Media Discourse, Pakistani Politicians, Linguistic Strategies, Power Dynamics, Critical 

Discourse Analysis. 

1. Introduction 

Political discourse plays a significant role in shaping public opinion, influencing decision-making, and 

reflecting societal power structures. In Pakistan, where politics and media are deeply intertwined, 

politicians use language as a strategic tool to assert authority, persuade audiences, and construct 
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narratives. This paper explores the interplay between language, power, and media representation in the 

discourse of Pakistani politicians. 

1. Media Discourse and Ideological Representation 

Media discourse plays a crucial role in constructing and disseminating ideologies. Fairclough (1995) 

highlights how media texts often serve as sites for reproducing dominant ideologies while appearing 

neutral. Media discourse can frame issues in ways that favor particular perspectives, often reinforcing 

existing power structures (Van Dijk, 1998). 

2. Power Dynamics in Media Discourse 

Media acts as a mediator of power, shaping public perception and legitimizing authority. According to 

Bourdieu (1991), language used in media is not neutral but a form of symbolic power, where individuals 

or groups with greater control over discourse influence public opinion. 

3. Framing Theory in Media Discourse 

Entman (1993) introduced the concept of framing as a way media selects and emphasizes certain aspects 

of reality to shape public perception. The framing of political issues often determines whether audiences 

view them as problems, who is responsible, and the possible solutions. 

4. Media Discourse and Representation 

Hall (1997) discusses how representation in media is not merely about reflecting reality but actively 

constructing it. Media texts involve choices about inclusion, exclusion, and emphasis, which influence 

how audiences perceive individuals, groups, and events. 

5. Critical Discourse Analysis (CDA) and Media Studies 

Critical Discourse Analysis (CDA) is frequently employed to study media discourse. Wodak and Meyer 

(2001) argue that CDA helps uncover the hidden power relations and ideologies embedded in media texts. 

By analyzing language use, researchers can reveal how media discourse sustains social inequalities. 
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6. Media, Public Opinion, and Agenda-Setting 

McCombs and Shaw (1972) introduced the agenda-setting theory, which suggests that media does not tell 

people what to think but what to think about. The selection and prioritization of news topics influence 

public discourse and shape societal concerns. 

 

7. Digital Media Discourse 

With the advent of social media, digital platforms have become influential in shaping discourse. Herring 

(2004) emphasizes that online discourse is often less formal and more interactive, allowing diverse voices 

but also contributing to the spread of misinformation and polarization. 

 

8. Media Discourse in Conflict and Crisis 

Media discourse during conflicts and crises can significantly influence public sentiment. Chouliaraki 

(2006) explores how media representations of suffering often balance between evoking empathy and 

maintaining political detachment, impacting public engagement with humanitarian issues. 

 

2. Literature Review 

2.1. Media Discourse and Power Dynamics 

Van Dijk (2008) asserts that media is a key instrument in constructing ideologies and maintaining power 

hierarchies. Politicians often employ rhetorical devices to project their viewpoints and control narratives. 

 

2.2. Linguistic Strategies in Political Communication 

Fairclough (1995) emphasizes that politicians utilize linguistic strategies such as metaphor, repetition, and 

intertextuality to resonate with audiences and legitimize their power. Similarly, Wodak (2009) highlights 

the importance of context in decoding political discourse. 
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2.3. Pakistani Political Context 

The Pakistani political arena is marked by a history of power struggles, including civilian-military 

tensions, electoral competition, and socio-economic challenges. Media discourse often reflects these 

dynamics, making it a rich site for linguistic analysis (Rehman, 2020). 

 

3. Methodology 

This study employs a qualitative approach using critical discourse analysis (CDA). Speeches and 

interviews of prominent Pakistani politicians, including Imran Khan, Maryam Nawaz, and Bilawal 

Bhutto, are selected from leading news channels. The analysis focuses on: 

Lexical Choices: Words and phrases used to convey authority or empathy. 

Rhetorical Devices: Use of metaphors, analogies, and repetition. 

Framing and Positioning: How politicians position themselves and their opponents. 

Data is transcribed and analyzed using Fairclough’s (1989) three-dimensional model: 

1. Textual Analysis: Examining the linguistic features. 

2. Discursive Practice: Understanding the production and consumption of discourse. 

3. Social Practice: Linking discourse to societal power structure 

 

 

4. Findings and Discussion 

 

4.1. Use of Populist Rhetoric 



 
 Social Sciences & Humanity Research Review  

ISSN 3007-3170(O), ISSN :3007-3162(P)  
Volume 3 issue 1,pp. 81-86 

January-March 2025 

85            https://jssr.online/index.php/4/issue/archive 
 

Pakistani politicians often employ populist rhetoric to align themselves with the common people. For 

instance, Imran Khan frequently uses metaphors of "tabdeeli" (change) and frames himself as a reformer 

against the "status quo." 

4.2. Emotional Appeals and Religious References 

Politicians frequently invoke emotional appeals and religious sentiments to strengthen their arguments. 

Maryam Nawaz uses familial metaphors to evoke sympathy, while many rely on Quranic references to 

legitimize their claims. 

4.3. Delegitimization of Opponents 

A recurring strategy is the delegitimization of opponents through labeling and accusations. Terms like 

"corrupt" and "thieves" are frequently used to discredit rival parties. 

4.4. Power Dynamics in Media Representation 

Media platforms often amplify or dilute the impact of political discourse based on their ideological 

leanings. This highlights the interplay between political power and media bias. 

 

5. Conclusion 

This study reveals that Pakistani politicians use a blend of linguistic strategies to assert power, influence 

public opinion, and negotiate their roles in a dynamic political landscape. The findings underscore the 

importance of understanding political discourse within its socio-political and cultural context. Future 

research could explore the impact of digital media on political communication in Pakistan. 
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